S

Library Hosts Top Political
Analysts, Strategists at
LIFE Symposium

L:uii.ng political analysts

and strategists visited the
Kennedy Library this summer
1o take part in a dav-long sym-
posium, titled ““Electing the
President, 1960/88"

Sponsored by LIFE maga-
zine, the program addressed
three major topics: a compari-
son of the 1960 and 1988
presidential contests, the
effect of the press and televi-
sion on campaigns, and the
('h:lﬂﬂl:h in our ['l'l'l.lﬂ[r_\' OvVer
the last 28 vears,

Jeff Greenfield, ABCTV

(Nightline correspondent and

syndicated columnist, moder-
ated the pancel discussions.
Among the panclists were:
Gerard Austin, manager of
Jesse Jackson's 1988 campaign;
Sidney Blumenthal, writer for
The Washington Post; Susan
Estrich, manager of Michacl
Dukakis’ campaign: Frank
Fahrenkopf, Jr., chairman of
the Republican National Com-
mittee, and Robert Finch, cam-
paign director of Richard
Nixon's 1960 campaign,

Also serving on the pancl
were: Richard Goodwin,
specchwriter for John E
Kennedy; Harrison Hickman,
Democratic pollster; Herbert
Klein, press sccretary for
Richard Nixon's 1960 cam-
paign; Mary McGrory, writer
for The Washington Post;
Lawrence O Brien, national
organizer of John E Kennedy's
campaign, and Edward Rollins,
campaign chairman of Jack
Kemp's 1988 campaign.

The symposium opened
with a discussion of the
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Maoderator feff Greenfield leads
discussion among panelists (l-r}
Herbert Klein, press secrefary for
Nivon in 1960; Mary McGrory, syn-
dicated columnist; and Lawrence
' Brien, national organizer of
Kennedy s 1900 campaign.

changes in political strategy
between 1960 and 1988
According to the panelists,
Kennedy's primary strategy
centered on showing party
leaders and influential political
hosses that he was clectable, In
the 7 of 16 primaries in which
Kennedy ran, the importance
was not in winning but in defeat-
ing a formidable opponent, as
in Wisconsin and West Virginia.

Without a prolonged contest
in the primaries, the panelists
said, Nixon did not have the
media visibility his Demaocratic
challenger had gained prior o
the conventions. Instead, the
vice president looked to Novem-
ber and continually stressed
his foreign experience, particu-
larly his ““kitchen debate’” with
Khrushchev in 1959

In 1988, the panelists said, a
candidate’s key concern is to
obtain favorable media atten-
tion to avoid being dismissed
by the public and party leaders
early in the race. The extended
primary season also has led o
changes in campaigning, the
experts said.

Vice President George Bush's
strategy relied on using the
organizational network estab-
lished when he was party
chairman. Kemp's strategy was
o promoie himself as philo-
sophical heir to President
Ronald Reagan and as the alter-
native 1o Bush. With greater
name recognition and national
support, Dole surpassed Kemp
in the primaries and cut short
the Congressman's bid,

Polls were essential to the
Dukakis campaign for their
Super Tuesday plans, the
paneclists said. Of the 20 states
holding primaries that day, the
7 the candidarte could not visit
were tracked to determine
how best to allocate television
advertising resources.

The Jackson strategists
bypassed polls and extensive
television promotion and
sought o survive with limited
funds until Super Tuesday. His
campaign centered, the
panclists said, on outlasting a
large field of contenders and
never mistaking curiosity for
commitment whenever the
candidate made a public
appearance.

The symposium's second
session, Television and the
Press,” examined the impor-
tance of television in the elec-
toral process. In 1960, most of
the 6,000 reporters at the con-
VENLONs wWere newspaper
writers. Of the 18,000 mem-
bers of the media at this sum-
mer's Ct}l‘l'\"l:!'lt!il'll'l!i, most were
television reporters. Unlike
1960, when speeches were
statements to be printed exten-
sively in newspapers, televi-
sion “hits’’ now convey a
candidate’s message, the
experts said,
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